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Pick a better snackTM & ACT is a comprehensive education and social marketing campaign that includes several components.  The following chart provides a summary of these components and supplemental resources that have been used in schools and communities to support fruit and vegetable consumption and physical activity outside of the school day.  To see examples of Pick a better snackTM, visit www.idph.state.ia.us/pickabettersnack. The primary audiences are children and parents; secondary audience is childcare providers.
· Goal:  Help children eat more fruits and vegetables by increasing how often they eat fruit and vegetable snacks.
· Enhanced Goal: Help children to be physically active 60 minutes each day.

All components listed below can be found on the Pick a better snackTM website unless otherwise noted.
	Pick a better snackTM & ACT component
	Brief Description
	Intended audience
	Socio-ecological model level

	Bookmarks


	Depict Pick a better snack fruit and vegetables and supporting messages
	Youth
	Individual

	Bingo Cards

	The BINGO-type card includes four featured seasonally available fruits and vegetables along with commonly eaten fruits and vegetables and produce in all forms. The card gives twelve suggestions for seasonally appropriate physical activities that can be done at school or at home. A "BINGO" is accomplished when the child completes one row of the card, vertically, horizontally or diagonally.

	Children K-3 and their families – Available in English and Spanish
	Individual



	Score Cards
	The Pick a better snackTM & Act scorecard is specifically designed for upper elementary students (4th-6th grade). Each scorecard spotlights the featured fruits and vegetables of the month. The card also gives three suggestions for seasonally appropriate physical activities that can be done at school or at home. Students receive a point for every fruit, vegetable, or 15 minutes of physical activity they enjoy.


	Children grades 4-6 and their families
	Individual


	Bingo cards – back


	The back of the bingo card includes a family meal recipe along with mealtime conversation starters and  Eat Smart. Play Hard.™ messages that encourage 60 minutes of play every day!   
	Families of children grades K-3
	Interpersonal

	Scorecards - back
	The back of the scorecard includes messages from VERB™, CDC’s youths campaign, conversation starters for students to share information with family members, and an after school snack idea.  


	Children grades 4-6 and their families
	Interpersonal

	Family Newsletters

	Monthly newsletters often sent through schools.  Each contains tips for healthy snacks and inexpensive physical activities for the family to enjoy together.
	Families – available in English and Spanish
	Interpersonal

	Newspaper Articles/Newsletters


	Articles on a variety of topics many of which focus on a particular fruit or vegetable.  Simple recipes or preparations are often included. http://www.extension.iastate.edu/FOOD/ 

	Families / Adults
	Interpersonal

	Recipe Cards
	Healthy snacks with an emphasis on kid-friendly foods.


	Families / Adults
	Interpersonal

	Live Healthy Iowa Kids
	A 100-day challenge where youth track physical activity, consumption of fruits, vegetables, low-fat milk, water, and screen time.  http://www.iowasportsfoundation.org/livehealthyiowakids/default.aspx 

	Youth
	Interpersonal

	Live Healthy Iowa 


	The Live Healthy Iowa 100 Day Challenge is a team based weight loss and physical activity program that will assist you and your teammates in making positive changes that lead to a healthier lifestyle. http://www.livehealthyiowa.org/ 

	Adults
	Interpersonal

	Fruit and vegetable food cards


	Pick a better snack fruits and vegetables in black and white and in color that can be cut into cards for games or used for graphics on displays or bulletin boards.


	Youth
	Organizational

	Fruit and vegetable fact sheets


	Facts about the fruits and vegetables featured on the monthly bingo cards and scorecards.  The informational sheets contain fun facts, history, where grown, types and nutrients. Can be used in food service promotions or for daily announcements when featured snacks are served.  


	Youth
	Organizational

	Pick a better snack & ACT Adventure


	The Nutrition Adventures Tool Kit is adapted from the Nutrition Olympics Tool Kit created by The Health Education Council. This tool kit contains information and instructions for planning a Nutrition Adventures carnival-type event to reinforce the importance of eating fruits and vegetables and being physical active.
	Students, staff, parents and family members
	Organizational

	Fresh Fruit and Vegetable Program Toolkit


	Compiled Pick a better snack resources for schools participating in the USDA Fresh Fruit and Vegetable Program.  Click-and-print nutrition education materials ready to use in the classroom, cafeteria, or hallways.  


	Fresh Fruit and Vegetable schools
	Organizational

	Energizers


	Energizers are classroom based physical activities that integrate physical activity with academic concepts. These are short (about 10 minutes) activities that classroom teachers can use to provide activity to children. http://www.ncpe4me.com/energizers.html 


	Youth
	Organizational

	Monthly lessons for grades K-5

	Monthly Pick a better snackTM & Act lessons are available for teachers in kindergarten through 5th grades. Each month has three core lessons: Focus on Fruits, Vary your Vegetables and Physical Activity. A fourth lesson was developed around three supporting topics: MyPyramid for Kids, Eat Smart. Play Hard TM., and colorful fruits and vegetables.  


	Children
	Organizational

	Fruit and vegetable  posters 

	Each poster features a fruit or vegetable accompanied by a direction and the “how easy is that tagline”. 

 
	Children 
	Organizational

	Physical Activity posters

 
	Each poster depicts a physical activity based on messages from VERB™, CDC’s youths campaign 
	Children
	Organizational

	Grocery store signage
	The Pick a better snackTM & Act posters and banners can be used at grocery stores to provide a consistent nutrition message.  They can be present throughout the produce department and used as part of food demonstrations done by nutrition education staff.  


	Varied
	Organizational

	Evaluation Tools


	A variety of surveys have been developed to determine knowledge, attitude, self-efficacy and awareness for different ages through the Food Stamp Nutrition Education Program.  

http://www.idph.state.ia.us/nutritionnetwork/Community_BASICS.asp 


	Youth – varied ages
	Organizational

	Walkability Audit
	This resource will help schools conduct a walkability assessment of its neighborhood.

http://www.idph.state.ia.us/iowansfitforlife/common/pdf/access_your_community.pdf 

	Community members
	Organizational, community

	Radio PSAs
	PSAs can be used for food assistance outreach or to extend social marketing messages to a wider audience.


	Families, consumers
	Community

	Newspaper Ads and Articles
	Ads which use consistent messaging are available to run as part of a community-wide social marketing campaign.  Newspaper articles of several types are available.  Each expands on the themes and messages that are part of lessons and social marketing materials.


	Families, consumers
	Community

	Community Asset Mapping Tools
	The Physical Activity and Food Environment maps are designed to assist communities in identifying the nutrition and physical activity assets in their communities. http://www.idph.state.ia.us/iowansfitforlife/community.asp 

	Community members
	Community

	School Health Index
	The School Health Index is a self-assessment and planning tool that schools can use to improve their health and safety policies and programs. This easy to use tool contains a chapter on nutrition (module 4) and physical activity (module 3).   https://apps.nccd.cdc.gov/shi/Default.aspx  

	School administrators and staff


	Policy








